
 

Filmmaker’s Log, CineCoup Film Accelerator 
Entrants: 
Captain Kris Booth 
First Officer Andrea McCulloch 
Communications Officer Frances Leary 
 

Entries: 
Mission “Red Horizon” 
 

Canada. 91 Films. 273 Filmmakers.  

9 weeks. (Oops, make that 13 weeks, 13 very...long...weeks.)  

13 weeks of sweat, tears, inspiration, ingenuity, media blitz, fan craze, team 
camaraderie, social media mayhem, and moments of genius. 

10 teams. 30 filmmakers. 10 option agreements. 1 winner still unknown. 

To say it has been a whirlwind journey would be an understatement, to say the 
least.  

When we decided to accept the CineCoup challenge, we took the pitch quite 
literally.  

We were told to enter with a team of three and a concept for a feature film, 
and that is exactly what we did. 

A concept for a film that fit the CineCoup model perfectly: 

• It speaks to the target audience 
• The genre is HOT 
• It can be developed and shot within the allotted year-long timeframe 
• It can be developed for under the $1 million budget 
• It can deliver high value and box office success 

Great! We had our film.  

Now, to put the team together.  

Well, two of us were the easy part: the man behind the magic, our writer/director 
Kris Booth and the woman that's really behind the magic because she gets it 
done...our executive producer Andrea McCulloch. 

 

 

 



 

From there we took J Joly's suggestion of adding a social media expert to the 
team, and enter Frances Leary, who given the nature of this competition has 
been an invaluable member of the team, and as Kris calls her, the 
"writer/director/producer of the story beyond the story." 

So we hit the ground running, with each week bringing new challenges aka 
"MISSIONS" that brought with them the sweat, tears, panic, inspiration and 
moments of genius we referred to before. 

Of course that's not taking into account the actual script-writing that's seems to 
be necessary when one wants to make a movie. 

Hmmm...exactly when was THAT going to happen? And how could Kris 
perform these superhuman duties...weekly mission creator AND script-
writer?  

While we considered bringing in outside help, especially after seeing some of the 
early, very slick missions being put together by the other teams, we decided to 
stick to our original understanding of the challenge. So, with only occasional 
favours from graphic designers and a VFX specialist, each and every mission 
was created by "just us"...and mostly Kris. (It turns out he doesn't need much 
sleep, after all.) 

In fact, while it has been difficult and frustrating simultaneously to create mission 
content, write the script, and continuously be gathering and adapting to feedback, 
this process has actually enabled us, especially Kris, to maintain his momentum.  

It's also been an unexpected source of inspiration for script development. 
There are a number of plot and character elements that have been directly 
influenced by the online portion.   As Frances helped us target story elements to 
use as “hooks” for the fans, those elements were developed further in the 
screenplay.  

This process has forced us to keep our eyes on the prize, and that has been a 
huge motivator. What's resulted is a very cool script and the very real possibility 
of getting this film made in the next 12 months.  

It would have been challenging to get to this stage with Red Horizon in this short 
period of time without CineCoup.  

In retrospect, we realize that this "do it ourselves without a production team" 
approach was a huge risk, and thankfully it is one that has paid off for us. Had we 
secured a support team in advance, for example, we may not have been free to 
pitch our project to legendary cinematographer Dean Cundey and have him 
say YES! 

CineCoup was designed so that at the end of the competition the teams would 
have a comprehensive and exciting package to use as a pitching tool, and in fact  



 

we have used it successfully in that way when we pitched and successfully 
secured Dean as a member of the team. 

Likely the "package" will need to be tweaked or expanded, as from our 
experience it would be the stand-alone package we would send as a pitch to 
investors. They would need to understand the context of the CineCoup process 
in order for it to work. In fact, if we had not made it into the top 10, then perhaps 
we may have chosen to re-do some of our missions, taking more time, getting 
more people involved, in order to create a really slick package. 

In addition to the mission content, this process has given us a really good 
understanding of how we can market this film more broadly once we have a 
dedicated marketing budget. We have a fan-base already, and the process has 
allowed us to be creative, think outside the box, and have fun with our 
marketing, all things we would want to continue on a larger scale. 

This is not our first film project, nor is it our last. It has been a step along our 
journey.  

It has challenged us, pushed us, infuriated us and inspired us. 

While we likely won't enter CineCoup again as competitors, it has helped to 
shape how we will develop, package and market our projects in the future. 

We've been part of something greater than ourselves that will hopefully inspire 
Canadian filmmakers for years to come. 

And...we've got the makings for a kick-ass blockbuster movie. However the 
game ends, we win. 
 

#BeWrap 

 

 

 

 

 

 


